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We have been making outdoor furniture elements and accessories since 1969  

OUR VISION IS TO BE THE EUROPEAN BENCHMARK FOR QUALIFIED OUTDOOR FURNITURE. WE INSPIRE 

PEOPLE TO LIVE IN AN OUTDOOR ENVIRONMENT THAT IS AS CLOSE TO NATURE AS POSSIBLE, AND THAT 

ENSURES A HIGH LEVEL OF COMFORT, WELL-BEING AND CONVIVIALITY. WE OFFER A NEW LIFESTYLE, IN 

WHICH BEAUTY AND SUSTAINABILITY COEXIST IN PERFECT HARMONY.  

OUR MISSION IS TO MAKE IT EASIER FOR PEOPLE TO LIVE WELL IN AN OUTDOOR ENVIRONMENT. A 

LIFESTYLE THAT MAKES IT POSSIBLE TO BE RELAXED, PEACEFUL AND ACHIEVE AN OPTIMAL 

PSYCHOLOGICAL AND PHYSICAL WELL-BEING. OUTDOOR QUALITY. 

We aim for the affirmation of the Varaschin brand as a leading international company in the outdoor 

furniture market in the medium-high, high target. 

Our know-how is based on solid knowledge of craftsmanship, and is at the origin of our manufacturing 

mastery. Our ability to design is based on constant comparison with the most advanced stylistic scenarios, 

as befits a brand deeply immersed in the desires of the contemporary. 

7 company values 1) Hand weaving 

2) Elevated comfort 

3) Total quality 

4) Design 

5) Ergonomics 

6) Outdoor specialization 

7) Sustainability 

Total quality means a guarantee in each aspect of our work, materials chosen in function of durability, 

because choosing Varaschin means trusting a real partner that focuses on customer care. 

The management promotes a mental attitude, so that each significant event, actual or potential, is 

evaluated from the point of view of its possible consequences on the ability to supply compliant products, 

to satisfy the customer, to impact on the environment and on the health and safety of workers, of the 

continuous analysis of the internal and external context; 

Business owners actively participate in internal company processes and in internal and external 

communication as a fundamental prerequisite for lasting success; 

Varaschin speaks of value because information increases professionalism and knowledge, it is a source of 

contacts and synergies and promotes integration and a sense of belonging. Internal communication is also 

important to increase the ORGANIZATIONAL KNOWLEDGE, AWARENESS AND COMPETENCE of one's 

internal Resources. 

The company strives to ensure that every person working within Varaschin participates actively in the 

commitment deriving from this policy: everyone's awareness and sense of responsibility are always fueled 

by the certainty of obtaining constant optimization of their own actions; 

The company is committed to proactive management by continuously analyzing the risk in its business 

processes in order to build a reliable basis for decision-making and planning, facilitating the achievement of 

objectives. 

 

 


